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Disclaimer

The opinions expressed are those of the evaluation team, and do not necessarily reflect those of the World
Food Programme (WFP) or the World Bank. Responsibility for the opinions expressed in this report rests solely
with the authors. Publication of this document does not imply endorsement by WFP or the World Bank of
the opinions expressed.

The designations employed and the presentation of material in the maps do not imply the expression of any
opinion whatsoever on the part of WFP concerning the legal or constitutional status of any country, territory
or sea area, or concerning the delimitation of frontiers.
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