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SAARC Trade Promotion Network (SAARC-TPN) 

The SAARC Trade Promotion Network (SAARC-TPN) is a group of 
28 key public and private-sector institutions responsible for 
trade-related issues from all eight SAARC member countries. 

SAARC-TPN aims to promote intra-regional trade potential in 
SAARC through Trade Information Portal, Business to Business 
(B2B) approaches, Quality Infrastructure, Trade promotion for 
Small and Medium Enterprises, and Regional Trade Facilitation. 

visit www.saarctrade.info
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Comparison of SAARC trade with EU and ASEAN
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Source: www.aseansec.org , http://europa.eu/ , www.saarc-sec.org

*PPP
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Membership Trade Liberalization Per 

Capita 

GNP USD

Population

In million

Original Current Intra regional 

trade

SAARC 7 8 SAPTA 1993

SAFTA  2005 

5% 1470 1600

ASEAN 5 10 AFTA  1992 25% 2534 600

EU 6 27 Single market 

1993

67% 30,500* 500



Status of Trade within SAARC
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Country Exports to SAARC 

% of total exports

Imports from SAARC 

% of total imports

Trade with SAARC 

% of total trade

Afghanistan*

*

73 19 28

Bangladesh* 5 15 11

Bhutan** 99 75 87

India** 1 5 2

Maldives** 11 17 16

Nepal*** 71 57 60

Pakistan** 5 4 5

Sri Lanka** 7 22 17

Source: www.trademap.org, (*2007)(**2008)(***2009)
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Status of Free Trade Agreements within SAARC
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Country Proposed Under Negotiation Concluded TOTAL

Afghanistan 1 0 3 4

Bangladesh 0 0 9 9

Bhutan 0 1 2 3

India 11 11 11 33

Maldives 1 0 1 2

Nepal 1 1 2 4

Pakistan 10 8 8 26

Sri Lanka 2 1 5 8

Source: http://aric.adb.org/ftatrends.php
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CREATE DYNAMIC BUILDING BLOCKS

Country Exports to EU

2009 (%)

Exports to US

2009 (%)

Other

Bangladesh 51.2 25.7

Sri Lanka 36.9 23.1

Pakistan 24.6 18.3

India 20.5 10.8

Maldives 31 ……. 49 (Thailand)

Nepal 11.1 7.1 63.5 (India)

Bhutan 93.5 (India)

Export Sectors are still looking to the WEST

Source: WTO Country Trade Profiles
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Indicator East Asia and 

Pacific

OECD Latin America 

and the 

Caribbean 

South 

Asia

Sub 

Saharan 

Africa

Cost to Export

(US$ per container)

889.8 1058.7 1228.3 1511.6 1961.5

Cost to Import

(US$ per container)

934.7 1106.3 1487.9 1744.5 2491.8

Time to export (days) 22.7 10.9 18.0 32.3 32.3

Time to import (days) 24.1 11.4 20.1 32.5 38.2

Source: Doing Business Indicators 2011, World Bank
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Western markets are shrinking - Asian markets are expanding



Opportunities for Regional Trade

• Asian region as a whole lead by China and India has 

become the engine of growth in the world

• Trade for a long time has been mainly a North - South 

Affair. 

• However, now is time to revive the South - South trade 

and it has become necessary with the economic 

stagnation and depressed consumer demand in our 

traditional developed country markets. 
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预览已结束，完整报告链接和二维码如下：
https://www.yunbaogao.cn/report/index/report?reportId=5_6487


