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Then, today




Today

= Climate change?

Emerging issues

Emerging initiatives/projects/think tanks
overlapping or duplicating RS mandate
Stand out — branding, visiblility, re-positioning
Strategic communication




What 1Is Communications?

" Press release?

= Face-to-face conversations?

= Video? Spaces for debate?

= Share knowledge and change behaviour

= |nformation — giving out

= Communication _—'-.g"etti'hg th'lrough
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Which Communicationy
Message-Based and Dialegue-Based

LEOR NSOV N (aE-Tale [ [ REVVEIEEIERS] TO LISTEN (building trust,
and/or knowledge) ensuring understanding,
assessing situation)

TO PERSUADE (changing TO ENGAGE (interacting,
attitudes and/or behaviors) empowering, building consensus
for change)

TO ADVOCATE (promoting, TO MOBILIZE (activating,
Influencing) enhancing ownership)




Unicef: Goodwill Ambassadors




Tanzania: Plain Language GUides of
Poverty DocUuments
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Communications:
The Big Picture

mmunications
dissemination
engagement

difference




