
UNESCO Division 
for the Promotion 
of Quality Education 
Education for 
Sustainable Development

7, place de Fontenoy
75732 Paris Cedex 07 
France
Tel: (+33 1) 456 810 36
Fax: (+33 1) 456 856 35
e-mail: j.heiss@unesco.org
www.unesco.org/education

UNEP Division 
of Technology, Industry 
and Economics  
Sustainable Consumption

39-43, quai André-Citröen
75739 Paris Cedex 15 
France
Tel: (+33 1) 443 714 50
Fax: (+33 1) 443 714 74
e-mail: sc@unep.fr
www.uneptie.org/sustain

www.unesco.org
United Nations Educational 

Scientific and Cultural Organization

Tel: (33 1) 45 68 10 00
Fax: (33 1) 45 67 16 90

Telex:  204461 Paris; 270602 Paris

www.unep.org
United Nations Environment Programme

P.O. Box 30552 Nairobi, Kenya
Tel: (254 2) 621234
Fax: (254 2) 623927

E-mail: cpiinfo@unep.org
web: www.unep.org

Xyouth   change
www.youthxchange.net  -  towards  susta inab le  l i fes ty les

t r a i n i n g  k i t  o n  r e s p o n s i b l e  c o n s u m p t i o n  - T H E  G U I D E



Copyright © 2002 UNESCO-UNEP

This publication may be reproduced in whole or in part and in any form for educational or non-prot 
purposes without special permission from the copyright holder, provided acknowledgement of the 
source is made. UNESCO-UNEP would appreciate receiving a copy of any publication that uses this 
publication as a source.

No use of this publication may be made for resale or for any other commercial purpose whatsoever 
without prior permission in writing from UNESCO-UNEP.

First edition 2002

The designations employed and the presentation of the material in this publication do not imply 
the expression of any opinion whatsoever on the part of the United Nations Educational Scientical 
and Cultural Organisation and the United Nations Environment Programme concerning the legal 
status of any country, territory, city or area or of its authorities, or concerning delimitation of its 
frontiers or boundaries.  

Moreover, the views expressed do not necessarily represent the decision or the stated policy 
of the United Nations Educational Scientical and Cultural Organisation and the United Nations 
Environment Programme, nor does citing of trade names or commercial processes constitute 
endorsement.

A United Nations Publication  ISBN 92-807-2128-3

About UNESCO

UNESCO (United Nations Educational, 
Scientic and Cultural Organisation) 
came into being in 1945. The main 
objective of UNESCO is to contribute 
to peace and security in the world by 
promoting collaboration among nations 
through education, science, culture and 
communication in order to further 
universal respect for justice, for the rule 
of law and for the human rights and 
fundamental freedoms which are 
afrmed for the peoples of the world, 
without distinction of race, sex, 
language or religion, by the Charter of 
the United Nations.

Based in Paris, UNESCO performs ve 
principal functions: Prospective Studies 
(what forms of education, science, 
culture and communication for 
tomorrow’s world?); The advancement, 
transfer and sharing of knowledge; 
Standard Setting Action (the 
preparation and adoption of international 
instruments and statutory 
recommendations); Expertise: 
provided to Member States for their 
development policies and projects in the 
form of ‘technical co-operation’ and the 
exchange of specialized information. 

UNESCO’s work on sustainable 
development is interdisciplinary, 
partnering, implemented mainly by the 
Education and Science Sector. It has the 
objective to promote values and ethics in 
education at different levels in order to 
make an impact on people’s lifestyles 
and comportment and help to build a 
sustainable future. 

For further information contact:
UNESCO

Division for the Promotion 
of Quality Education 

7, place de Fontenoy
75732 Paris Cedex 07 (France)

Tel:  (+33 1) 456 810 36 
Fax: (+33 1) 456 856 35

e-mail: j.heiss@unesco.org
website: www.unesco.org

About MÉTA

An international NGO that groups together 
specialists in environment, sustainable 
development and communication, 
dedicated to the promotion of sustainable 
development through new media and 
technology. The main activities of the 
association include research, event 
organisation, developing publishing 
products, communication campaigns and 
giving technical and scientic support to 
public and private organisations.
MÉTA previously worked with UNEP DTIE 
on “Advertising for a Better World” an 
initiative to encourage the media to get 
involved in the promotion of SC.
MÉTA developed the general concept, 
researched and nalised the 
YOUTH X CHANGE training tool kit. 

For information please contact:
MÉTA

Media Ecology Technology 
Association 

87, rue Faider
1050 Brussels (Belgium)

Tel: (+ 32 2) 537 1845
Fax:(+ 32 2) 537 4753

e-mail: info@e-meta.net
website: www.e-meta.net

About CI 

Founded in 1960, CI is an independent, 
non-prot organisation that supports, 
links and represents consumer groups 
and agencies worldwide and strives to 
promote a fairer society by defending the 
rights of all consumers, including poor, 
marginalized and disadvantaged people.
Recognising that meeting the needs of 
tomorrow’s consumers will depend on 
shifts towards more sustainable 
consumption patterns, CI supported the 
YOUTH X CHANGE project by helping to 
collect data and providing advice on the 
output.

For information please contact:
Consumers 

International 

24, Highbury Crescent
London N51 RX (UK) 

Tel: (+ 44 20) 722 666 63 
Fax: (+ 44 20) 735 406 07

e-mail (Head Ofce): consint@consint.org  
website: www.consumersinternational.org

About UNEP DTIE

The mission of the United Nations 
Environment Programme, Division 
of Technology, Industry and Economics 
(UNEP DTIE) is to help decision-makers 
in government, local authorities, and 
industry develop and adopt policies and 
practices that: 

x are cleaner and safer; 
x make efcient use of natural

resources; 
x ensure adequate management 

of chemicals; 
x incorporate environmental costs; 
x reduce pollution and risks for humans

and the environment.   

UNEP DTIE, with its head ofce in Paris, 
is composed of one centre and four 
units: The International Environmental 
Technology Centre (Osaka); Production 
and Consumption (Paris); Chemicals 
(Geneva); Energy and OzonAction 
(Paris); Economics and Trade (Geneva). 

UNEP DTIE activities focus on raising 
awareness, improving the transfer of 
information, building capacity, fostering 
technology cooperation, partnerships 
and transfer, improving understanding of 
environmental impacts of trade issues, 
promoting integration of 
environmental considerations into 
economic policies, and catalysing global 
chemical safety.

UNEP DTIE functions as a catalyst to 
bring industry, government and 
non-governmental organisations together 
to work towards environmentally sound 
forms of industrial development and 
promote sustainable development.

For more information contact:
UNEP DTIE

Division of Technology, Industry 
and Economics

39-43, Quai André Citroën
75739 Paris Cedex 15 (France)

Tel: (+33 1) 443 714 50
Fax: (+33 1) 443 714 74

e-mail: sc@unep.fr 
website: www.uneptie.org
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UNESCO and UNEP gratefully acknowledge the time and effort 

spent by those involved in producing and commenting on The Guide to 

YOUTHXCHANGE.

This publication was prepared by MÉTA (Media, Ecology and Technology 

Association), UNEP Division of Technology, Industry and Economics (DTIE) and 

UNESCO Division for the Promotion of Quality Education (ED/PEQ/ESD), in 

collaboration with Consumers International.

The MÉTA team on this project was: Patrizia Lugo Loprieno and Madhavi Bhatt 

(project concept, production and design), Peter Williams (project support). The 

work was coordinated by Isabella Marras, Associate Programme Ofcer at UNEP 

DTIE and Julia Heiss, Programme Specialist at UNESCO ED/PEQ/ESD. Christine 

Knights and Alina Tugend from Consumers International  provided advice and 

editing assistance. Special thanks to Bas de Leeuw, UNEP-DTIE - Sustainable 

Consumption Programme Co-ordinator, for his support in the project.

Early drafts of the guide were submitted to those who initially encouraged UNEP 

and UNESCO to establish a source of information and education on sustainable 

consumption for young people: the participants at the UNEP/UNESCO 

Expert Workshop on Youth, Sustainable Consumption and Lifestyles (Paris, 6-7 

November 2000).
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Planet Earth is facing a severe global crisis. Economic and social development 

is putting an unbearable strain on our environment. Inefcient production and 

consumption patterns, together with uneven distribution, have widened the 

existing gap between North and South. 

It has been estimated that if if the rest of the world were to consume like the 

developed world, we would need the equivalent of 4 extra Earths.

Young people today constitute an important group within our consumer societies, and 

the habit they develop now will play a decisive role in future consumption patterns. 

Their decisions as consumers exercise a growing inuence on markets and lifestyles. 

Therefore, they deserve special attention in efforts to change our wasteful 

consumption patterns into ones that are more attuned to sustainable development.

As the environmental conscience of the UN, the UNITED NATIONS ENVIRONMENT PROGRAMME 

(UNEP) underlines the importance of and the urgent need for a worldwide change 

in consumption and production patterns and attitudes. 

For its part, the UNITED NATIONS EDUCATIONAL, SCIENTIFIC AND CULTURAL ORGANIZATION 

(UNESCO) emphasises the role of education in shaping attitudes, values and 

behaviour, while developing the capacities, skills and committment needed for 

building a sustainable future.

Through YOUTHXCHANGE, UNEP and UNESCO try to show young people that it is 

possible for all of us to translate our aspirations for a better world into everyday 

actions.

Klaus Töpfer
Executive Director UNEP
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Koïchiro Matsura
Director- General UNESCO
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Introducing 
sustainable 
consumption

Sustainable Consumption is about nding workable solutions to imbalances – 
social and environmental – through more responsible behaviour from everyone. In 
particular, SC is linked to production and distribution, use and disposal 
of products and services and provides the means to rethink their lifecycle. The aim 
is to ensure that the basic needs of the entire global community are met, excess is 
reduced and environmental damage is avoided.

SC is an integral element of sustainable development and an issue of paramount 
importance to the United Nations:

“development which meets the needs of the present without compromising the ability of 
future generations to meet their own needs.”

Providing tools for change is the responsibility of governments, regulatory 
institutions, NGOs and business. However, the role of the global consumer/citizen 
is essential in pushing these groups to take action more quickly and for the better.

This is why two United Nations agencies, UNESCO and UNEP, are joining forces 
to make young people aware of opportunities offered by more sustainable 
lifestyles and empower them to make a difference starting from their daily lives.

Any denition of SC highlights how consuming less is often a priority, but not 
always. Consuming differently and efciently is the key challenge. In many 
cases, redistributing the chance to consume is what is needed. 

This denition which is still widely 
accepted today originates from 
the Brundtland Report (Gro Harlem 
Brundtland et al., Our Common 
Future, WCED, New York-Oxford, 
Oxford University Press,1987, 
p. 43).

SC as we will refer to it.

UNEP-DTIE is discussing 
the meaning and implications 
of SC with experts in all 
regions of the world. Its 
SC-net, a forum of debate 
and information exchange is 
open to contributions from 
everyone and can be joined 
at: www.uneptie.org/sustain   

预览已结束，完整报告链接和二维码如下：
https://www.yunbaogao.cn/report/index/report?reportId=5_10707


