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Foreword by 
Taleb Rifai

Just two years ago we – the people, the governments and 
private businesses of the world – came together under the 
United Nations with a common vision to embark on a journey 
that heralds an historic turning point. We committed to end 
extreme poverty, fight inequality and injustice, and fix climate 
change, laying the foundation for the betterment of people, 
the planet, prosperity and peace through partnerships by 
2030. Yet, what we do at this early stage, together, to lay the 
groundwork, to assess, gear-up and build momentum will 
largely determine how far we go and how successful we are 
in this history-making trip. Creating the future we want requires 
all hands on deck given the sheer magnitude and speed of 
the required changes. We must all work in tandem to chart 
our course together, based on a clear-sighted understanding of 
the current state-of-play and the challenges ahead. The 2030 
Agenda for Sustainable Development with its 17 Sustainable 
Development Goals (SDGs) sets the path that we all must 
embrace.

With currently 1.2 billion tourists crossing borders each year, 
tourism has a profound and wide-ranging impact on societies, 
the environment and the economy. Representing 10% of 
world GDP, 1 in 10 jobs and 7% of global exports, tourism 
has a decisive role to play in the achievement of the 2030 
Agenda. The sector is mentioned in, and must deliver on, 
three of the 17 SDGs, namely SDG 8 on ‘Decent Work and 
Economic Growth’, SDG 12 on ‘Responsible Consumption 
and Production’ and SDG 14 on ‘Life below Water’. Yet, given 
the multitude of links it has with other sectors and industries 
along its vast value chain, it can in fact accelerate progress 
towards all 17 SDGs. It can help build a new culture of 
sustainability and peace. 

Policymakers, business leaders, scholars, civil society and 
travellers themselves should stand ready to act together 
and deliver on the vital tenets of sustainable development. 
Policymakers have an opportunity to use tourism’s power ht
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