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Note 
 

Symbols of United Nations documents are composed of capital 
letters combined with figures. Mention of such a symbol indicates a 
reference to a United Nations document. 
______________________________________________________ 
 
The views expressed in this volume are those of the authors and do 
not necessarily reflect the views of the United Nations Secretariat. 
 
The designations employed and the presentation of the material do 
not imply the expression of any opinion on the part of the United 
Nations concerning the legal status of any country, territory, city or 
area, or of authorities or concerning the delimitation of its frontiers 
or boundaries.  
 
______________________________________________________ 
 
Material in this publication may be freely quoted or reprinted, but 
acknowledgement is requested, together with a copy of the 
publication containing the quotation or reprint to be sent to the 
UNCTAD secretariat, Palais des Nations, 1211 Geneva 10, 
Switzerland. 
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Preface 

 
The United Nations Guidelines for Consumer Protection are a valuable set of 
principles that set out the main characteristics of effective consumer 
protection legislation, enforcement institutions and redress systems. 
Furthermore, the Guidelines assist interested Member States in formulating 
and enforcing domestic and regional laws, rules and regulations that are 
suitable to their economic, social and environmental circumstances; they also 
help promote international enforcement cooperation among Member States 
and encourage the sharing of experiences in consumer protection. 
 
The Guidelines were first adopted by the General Assembly in  
resolution 39/248 of 16 April 1985, later expanded by the Economic and 
Social Council in resolution 1999/7 of 26 July 1999, and revised and adopted 
by the General Assembly in resolution 70/186 of 22 December 2015. 
 
The United Nations Conference on Trade and Development promotes the 
Guidelines and encourages interested Member States to create awareness of 
the many ways in which Member States, businesses and civil society can 
promote consumer protection in the provision of public and private goods 
and services. 
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United Nations guidelines for consumer protection 
 

I.Objectives 

1.Taking into account the interests and needs of consumers in all 
Member States, particularly in developing ones, recognizing that 
consumers often face imbalances in economic terms, educational levels 
and bargaining power and bearing in mind that consumers should have 
the right of access to non-hazardous products, as well as the right to 
promote just, equitable and sustainable economic and social 
development and environmental protection, these guidelines for 
consumer protection have the following objectives: 

(a) To assist countries in achieving or maintaining adequate protection 
 

(b) To facilitate production and distribution patterns responsive to the 
 

(c) To encourage high levels of ethical conduct for those engaged in the 
 

(d) To assist countries in curbing abusive business practices by all 
enterprises at the national and international levels which adversely 

 

(e)  

(f) To further international cooperation in the field of consumer 
 

(g) To encourage the development of market conditions which provide 
 

(h) To promote sustainable consumption. 
 

II.Scope of application 

2. These guidelines apply to business-to-consumer transactions, 
including the provision of goods and services by State-owned 
enterprises to consumers. For the purpose of these guidelines, consumer 
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