
 

 
 

 



 



Implications of the COVID-19 crisis 

a) More teleworking and online conferencing 

1   Data are sourced from UNCTAD, ITU, Cisco, Financial Times and Facebook. 
2 “Big Tech Could Emerge From Coronavirus Crisis Stronger Than Ever”, New York Times, 23 March 2020. 
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b) Digital information sources 

3 “Coronavirus Sets the Stage for Hacking Mayhem”, Wired, 19 March 2020. 
4 “Head in the Cloud”, Beijing Review, 20 February 2020. 



c) Looking for a cure 

d) Shift in consumption behaviour 

e) Not all digital platforms are benefiting 

5 See Here’s how social media can combat the coronavirus ‘infodemic’ at 
https://www.technologyreview.com/s/615368/facebook-twitter-social-media-infodemic-misinformation/, and How to fight 
an infodemic at https://www.thelancet.com/action/showPdf?pii=S0140-6736%2820%2930461-X  
6 “Head in the Cloud”, Beijing Review, 20 February 2020. 
7 See IBM, Amazon, Google and Microsoft partner with White House to provide compute resources for COVID-10 research, 
Tech Crunch, 23 March 2020. 
8 Source: eMarketer, https://www.emarketer.com/content/coronavirus-covid19-boost-ecommerce-stores-amazon-retail . 
9 Source: eMarketer, https://www.emarketer.com/content/coronavirus-china-us-covid-19-impact-retail-travel . 
10 “Big Tech Could Emerge From Coronavirus Crisis Stronger Than Ever”, New York Times, 23 March 2020. 
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