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Guide dealing with claim statements applicable to finished natural products marketed in the United 
States - explains types of claim statements according to product categories; illustrates how one plant 
can have different uses (dietary supplement, food additive, cosmetic, etc.), and how claims are 
made according to the product's recommended or intended use; offers examples of acceptable claim 
statements for certain categories; links to the relevant regulations and guidance documents issued 
by United States Food and Drug Adminstration (FDA); and regulatory guidance to support claims; 
offers examples of acceptable and non-acceptable claims for a range of Peruvian exported natural 
products; includes example of an FDA Dietary Supplement Notification Letter. 

Descriptors: Market Access, Import Regulations, Non Tariff Barriers, Labelling, Biodiversity, Organic 
Products. 

For further information on this technical paper, contact Mr. Alexander Kasterine (Kasterine@intracen.org). 

 

English, Spanish (separate editions)  

The International Trade Centre (ITC) is the joint agency of the World Trade Organization and the United 
Nations. 

ITC, Palais des Nations, 1211 Geneva 10, Switzerland (www.intracen.org) 

Views expressed in this paper are those of consultants and do not necessarily coincide with those of 
ITC, UN or WTO. The designations employed and the presentation of material in this paper do not 
imply the expression of any opinion whatsoever on the part of the International Trade Centre 
concerning the legal status of any country, territory, city or area or of its authorities, or concerning the 
delimitation of its frontiers or boundaries. 

Mention of firms, products and product brands does not imply the endorsement of ITC. 

This technical paper has not been formally edited by the International Trade Centre. 
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