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No. S 95

HEALTH PRODUCTS ACT
(CHAPTER 122D)

HEALTH PRODUCTS (ORAL DENTAL GUMS)
(AMENDMENT) REGULATIONS 2019

In exercise of the powers conferred by sections 71 and 72 of the
Health Products Act, the Health Sciences Authority, with the
approval of theMinister for Health, makes the following Regulations:

Citation and commencement

1. These Regulations are the Health Products (Oral Dental Gums)
(Amendment) Regulations 2019 and come into operation on 2 April
2019.

Amendment of regulation 10

2. Regulation 10(2) of the Health Products (Oral Dental Gums)
Regulations 2016 (G.N. No. S 539/2016) (called in these Regulations
the principal Regulations) is amended by deleting the words
“application and approval fees” in sub-paragraph (c) and
substituting the words “application fee”.

New regulation 10A

3. The principal Regulations are amended by inserting,
immediately after regulation 10, the following regulation:

“Application for transfer of approval of an advertisement

10A.—(1) For the purposes of section 21(1) of the Act, a
person must not transfer an approval of an advertisement
granted under regulation 9 (called in this regulation an
advertisement approval) to another person, unless the transfer
of the advertisement approval is approved by the Authority
(called in this regulation a transfer approval).
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(2) An application for a transfer approval must —

(a) be made in the form and manner specified on the
Authority’s website;

(b) be accompanied by such particulars, information or
material as the Authority may require; and

(c) be accompanied by the relevant application fee
specified in the Schedule.

(3) Any transfer approval granted by the Authority under this
regulation —

(a) may be subject to such conditions as the Authority
may impose; and

(b) takes effect from such date as the Authority may
specify in its transfer approval.

(4) To avoid doubt, a transfer approval granted by the
Authority under this regulation in respect of an advertisement
does not extend the period of the advertisement approval granted
for that advertisement under regulation 9.”.

Amendment of regulation 11

4. Regulation 11 of the principal Regulations is amended by
deleting the words “9 and 10” and substituting the words “9, 10 and
10A”.

Amendment of regulation 12

5. Regulation 12 of the principal Regulations is amended by
deleting the words “9 and 10” and substituting the words “9, 10 and
10A”.

Amendment of regulation 28

6. Regulation 28(2) of the principal Regulations is amended by
inserting, immediately after the words “variation of an approved
advertisement” in sub-paragraph (b), the words “or transfer of
approval of an advertisement”.
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