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An Act to prohibit advertisements relating to any tobacco product or
its use, to control the use of tobacco products by young persons, to
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control the sale, packaging and trade description of tobacco
products and for matters connected therewith.

[31 May 1993]

PART 1
PRELIMINARY

Short title

1. This Act is the Tobacco (Control of Advertisements and Sale)
Act 1993.
Interpretation

2.—(1) In this Act, unless the context otherwise requires —

“access” includes —

(a) access that is subject to a precondition (such as, but
not limited to, the use of a password);

(b) access by way of push technology; or
(c) access by way of a standing request;

“advertisement” includes any notice, circular, pamphlet,
brochure, programme, price list, label, wrapper or other
document and any announcement, notification or intimation
to the public or any section of the public or to any person or
persons made —

(a) orally or in writing;

(b) by means of any poster, placard, notice or other
document affixed, posted up or displayed on any
wall, billboard or hoarding or on any other object or
thing;

(¢) by means of producing or transmitting sound or light
and whether for aural or visual reception or both;

(d) by means of any writing on any vehicle, ashtray,
calendar, cigarette lighter, clock or any other object
or thing; or
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