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Cross-Border Consumption Overview
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Market Size of Chinese Cross-Border E-Commerce keeps growing

HESIRE R ZIMELAR G H O B 2 885 EERFIE (1ZA)
Chinese Cross-Border E-Commerce Market Size & Number of Cross-Border Consumers (Hundred Million)

Share in Total Import and Export Trade
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Cross-Border Consumption Has Become More Prevalent

NELRIHEEE HEESR AL 201 7TFEARELPINTHIHEE Z R N B IBE
Cross-Border Consumption Distribution of Different City Tiers 2017 Cross-Border Per Customer Transaction Amount &

Growth Rate% By City Tiers
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Young Consumers Become the Mam Purchasing Power of Cross-Border Consumption
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Cross-Border Consumptlon Value Share by Age Group 2017 Cross-Border Per Customer Transaction Amount &
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More Purchasing Choices in Product Countries

BRI EBREEESE AL 2017 FINREZFERT TR+
Sales Proportion by Product Origin Countries 2017 Top 10 Increasing "Popularity Index" Niche Countries
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Greece Israel Hungary Spain Austria Poland Belgium Chile Thailand Italy
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Increasing "Popularity Index" =2017 sales of products/ 2017 sales of products-1
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Trends in Cross-Border Consumption
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Trend 1 Cross-Border Consumption Become More Mature
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Trend 2 The Normalized Healthiness
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https://www.yunbaogao.cn/report/index/report?reportid=1_17230




