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China F&B Market Performance
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2 Key Consumer Segments — Embrace
Gen Z Opportunities
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Rebuild Brand Growth Path
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2018 F R miXFhiaRRA M ?

How did the 2018 F&B market perform?
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FMCG in China increases by 5.2%, driven by premiumisation and urbanization

PEREmEEIUERZE% , 2018 vs. 2017
Total FMCG value growth 2018 vs. 2017

O B&RFood : +4.7%
I O ixElBeverage : +1.5%
n
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Purchase Frequency Average Price # of urban household
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HIEKIR - EHEREEE  ZEWSLHFAE |, 2018 vs 2017
Data Source: Kantar Worldpanel, Household Panel, 2018 vs 2017
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Higher price drives value growth of F&B, while volume remains stagnant

fHEEEIEN
Sales value
increases

) +4. (%
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Total food

ﬁi +1.5%
IRRIE

Total beverage

HIEER - HEIHEREEE , ZREWSLRH | 2018 vs 2017
Data Source: Kantar Worldpanel, Household Panel, 2018 vs 2017
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Average price Trip volume Purchase
continuously grows decreases frequency drops
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E-commerce drives the growth, with 73% contribution

2018 F R A IREHEE RIS B R IREHE I S BRI STk
2018 F&B value growth Spend contribution of online shopping to
F&B growth
m £:518 Total channel m (g Online shopping
2017 2018
40.9%

48% [ 3%0

BhaikElTotal F&B BhaaFood X#lBeverage

HIERIR - HEHZRETSE  REWSLHEA |, 2018 vs 2017
Data Source: Kantar Worldpanel, Household Panel, 2018 vs 2017
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With more category growing their penetration and disposable income
increase, low tier cities contribute more to overall growth
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Spend contribution of lower tier cities to F&B growth F&B value growth
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https://www.yunbaogao.cn/report/index/report?reportld=1_ 17124
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